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REACHING DIVERSE MEMBERS OF CONGRESS
The U.S. population is more diverse than ever, including members of Congress. The current 115th Congress is only the latest to break records for the number of women as well as black, Latino, and Asian-Pacific Islander (API)-descended members serving. Members from diverse backgrounds are reaching new heights of influence, and channeling their constituents’ demands for equitable representation and opportunities in all corners of American life. Consider: 
· 45% of the House Democratic conference, 88 members, are members of color. The powerful “Tri-Caucus,” made up of the Congressional Black Caucus (CBC), Congressional Hispanic Caucus (CHC), and Congressional Asian Pacific American Caucus (CAPAC), hold great sway over the Democratic agenda. Members of color are also perched in party and key committee leadership, ensuring greater-than-ever influence if November’s midterms return the House to the Democrats. 
· 20 Republican members of color serve in both chambers of Congress. Republican members tout growing diversity among their senior staff. 
· 11% of the U.S. Senate are members of color, including the first Latina and the first South Asian-American senators ever elected to the chamber.  

Adapting to the nation’s changing demographics and addressing longstanding disparities among underserved groups is a daunting challenge for our society. However, it’s also an opportunity for businesses and non-profits to form alliances and to highlight their own accomplishments before a growing bloc of rising congressional leaders. That’s where Latina-owned Ferox Strategies, with our unrivaled relationships, expertise, and experience with diversity-focused members of Congress and allies, comes in. Our knowledge and close ties to leaders in both parties and chambers of Congress, as well as aligned non-profit, political, and media organizations, allows us to plug our clients into the best opportunities to make a great impression before policymakers and achieve meaningful results. 

Ferox founder Cristina Antelo boasts 15 years’ experience in all components of diversity-focused outreach, including stakeholder mapping, messaging development, grassroots and Capitol Hill advocacy, thought leadership, and recruiting third-party allies and validators. Antelo serves as Vice Chair of the CHC’s non-profit arm, allowing her to build close relationships with congressional leadership, leaders and members of the Tri-Caucus, as well as Republican and private sector diversity-focused groups. Antelo is also a founding member and former president of the Hispanic Lobbyists Association, where she built a strong network of contacts in similarly-focused organizations in Washington and across the country. 

Ferox’s roster of satisfied clients demonstrates our reach and value in this field. Our clients include:
· UnidosUS (formerly the National Council of La Raza), the nation’s largest Latino civil rights organization, collaborating with the CHC and allied non-profits to oppose nutrition aid cuts impacting Latino households.
· U.S. Hispanic Chamber of Commerce, a representing more than 200 local Hispanic chambers of commerce, recruiting leaders and senior staff from the Tri-Caucus and Latino Republican members of Congress to participate in their annual Legislative Summit, Hill Day, and gala. 
· Distilled spirits producer Diageo, who Ferox represents before the CBC and the CHC regarding production facilities in the U.S. Virgin Islands and Puerto Rico. 
· [bookmark: _GoBack]Pharmaceutical firm Mylan, collaborating with the CHC to combat diseases disproportionately impacting Latinos, such as diabetes and heart disease. 

Curious how Ferox Strategies can support your relationships to diversity leaders in Congress and across the Beltway? Visit our website at www.feroxstrategies.com, or email cantelo@feroxstrategies.com. 
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